VENT SUSTAINABILITY:
0 SMALL CHANGES THAT WILL INSPIRE

DESTINATION
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Who’s In the
room?




Cost Increases — Past 12 Months GO

F&g $5%  30% 7% S% 0% 1% 2%

Marketing 24%  26% 7% 29% 1% % 2%

3 Source: https://www.themeetingprofessionaldigital.org/themeetingprofessional/library/item/june_2023/4105572/




Cost Increases — Next 12 Months

F&B 32%  34% 21% 9% 1% 1% 2%

Meeting space 23%  26%  27% 20% 2% 0% 2%

Staffing 25%  29%  24% 16% 1% 2% 3%

Marketing 17% 24% 28% 28% 1% 1% 1%

g

Source: https://www.themeetingprofessionaldigital.org/themeetingprofessional/library/item/june_2023/4105572/



Budget Is
the Main
Consideration




How Meeting Locations are Chosen

% Ranking Each as #1

Cost - overall

Costs of meeting
space/rooms

Destination Appeal

Expertise in your areas of
interest

Flight Accessibility

Sustainable destination

Meeting legacy in host
destination

Potential for membership
growth in the host country

Local host committee

Other

I 7 0%
B 00 7%
Bl (7 2%

B 103%

B 34%

B 103%

% Ranking Each as #2

Cost - overall

Flight Accessibility

Destination Appeal

Costs of meeting space/rooms

Sustainable destination

Meeting legacy in host
destination

Potential for membership growth
in the host country/region

Local host committee

Expertise in your areas of
interest

Other

I 4 5%
I 20 7%
I 17 2%

B 10.3%

W 34%

W 34%

W 34%

B 34%

W 34%

B 34%

CANIN



How do you
choo_se your

meeting
location?




Yet,
Sustainability
IS Important

SUST‘1LITY

CANIN



Which statement best describes your
organisation’s approach to sourcing
and operating sustainable meetings?
All planners

Ni

48%

Cost Is a Factor
When Implementing
Sustainability
Measures

@ We make little to no effort

@ e do only what is required by the client

@ \We go with whatever measures the venue has in place
. We implement additional measure if cost effective

@ e implement extensive measures at additional costs
@® Other



So What Can We Do?

‘ — T . o P

Quebéb@y—@envanﬁ?—ﬁentre Quebec



10 Tips and Tricks

CANADR™

Innovate Canada 2023

Advanced Manufacturing |

Sustainability Report

INNOVATE Porléview

ADVANCED MANUFACTURING

11

CANIN



1. Choice of Destination

9 Winnipeg, Canada

CANIN



Who has

ity’ as

I

b

part of the
RFP?

INa

susta

13




2. Choice of Venues

14

AN
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3. Transportation
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4. Food & Beverage
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Have you seen or
heard of creative
sustainable options
regarding food &
beverage
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6. Get a Sustainability Sponsor

fS ’ﬂ”?%}fy

19

% Sustainabily

Wash'mgmn \niversity in St Lous

CANIN



7. Tap into the Local Knowledge Capital GO

Dr. Shimi Kang

20




| Let’s dive into
o knowledge capital

CANIN



8. No printing

Screenshots

22

iPhone

iPad

This app is available only on the App Store for iPhone and iPad.

CESSE 360
COUNCIL OF ENGINEERING AND SCIENTIFIC SOCIETY EXECUTIVES

AAXKAKAK 50«1 Rating

Free

bile Event
ngagement App

g



9. Reusing or renting

23

wiT



Reusing or
Renting?

G

24



10. Measure

Scope 1 Scope 2 Scope 3
1.74 icoze 0.55 icoze 27.26 coze

emiasione breakdown by Sategary
Carbon Foatprint by Category

= BaTe e D28 . o
Temoarmy Fomm . E-"“:I-" '|£.':'..-'E
Crbirs vt Caterin el
L T d dc e
e [ B Trauel T4 58%
E B # Produslian 109%
T Al ks T Wasla 5
Y Thxkingd Shioping 0%
Proi i b b aneriad s
Frpphice otk Use
Waste - Maopcing
s L]
FE ] 1 15 ] 155 17
Faial Cwion Feodpand T 05w
sk Toisl Attendsss :: Garban Foalpril H;"I'I'llll Ferlpeird This is tre Equl'l'ﬁlﬁﬂ‘l al
45 2B.55 ke (L13 =ana o o .
= S g tacn ek Ry — I-.H-{ L2 eourcalend fram 14.9 cars an the maad far ane Yo
i ] 858,81 woea- 280 = i,i':_"lE' Larpon sequesterad by 1477 tree aeadings grotan for 10 years

Wit Rt @ T o e i i Byt i W
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Who currently
measures?

26




The UN Sustainable Development Goals

SUSTAINABLE .zﬂr
ﬁ@% peveLorment G WSALS
A NS-27 8 17 GOALS TO Tmsmm OUR WORLD

-.ﬁ'?"\"‘ln.—r

1 HO GO0 HEALTH QUALITY GENDER

POVERTY ANDWELL-BEING EDUCATION EQUALITY

DECENT WORK AND 10 REDUCED
ECONDMIC GROWTH FRASTRUC! INEQUALITIES

4l G
13 icov BEIONWATER

16 PEACE. JUSTICE FlHTH[I"-HPS
ANDSTRONG Hllil THEGOALS
INSTITUTIONS

Y| @

27

SUSTAINABLE
DEVELOPMENT

GOALS

g

Source: sdgs.un.org/goals#icons



Used in national frameworks AN

gov.scot

Visit Scotland e e O] National Performance Framework g g v

SUSTENaDIE Dev

National Outcome

N3TI0N3I INONITOTS

SUSTINA0Ie DEW

National Outcome

N3TIONJ INOICITOrS

3008 DAV & 0PMENT Goals

SUST2INADNE DEV M opmENT GoJIs

NIXI0NA INJICATOrS N3TONA INQACIHONS

SUSTINADIE DEVEIOPMEnt COJS
SUST3INI0NE DEV SopMmen

28 Source: Scottish Government gov.scot




More International examples

Australia

29

IMPLEMENTING THE
SUSTANADLE OEVELOFMWENT
S IN AUSTRALIA

S DK e e,

8 Wi 1 38 wEr Ve Wil us 6
THE VICTORIAN SALT LEVERAGING PROCUREMENT  WILLING T0 WORK “NO ONE LEFT BEHIND:
REDUCTION PARTNERSHIP SPEND T0 CREATE JOBS AND IMPLEMENTING THE

OPPORTUNITIE.. SUSTAINABLE DEVE...

IT'S OUR PLACE — BELLAMBI WOMEN IN MBA [WIMBA) ENGAGING STAFF AND STUDENTS ICT FOR SOCIAL IMPACT
WITH SDGS TO BRING ABOUT A PROJECT IN INDIA
cuuu

G



Used for venues

Palais des Congrés de Montréal

30

PARTHERSHIPS
FOR THE GOALS

AN

Aligning reporting with SDGs
allows your company to

consider your impact on a wide

range of sustainability issues.
As Montreal Convention
Cantre puts it, the SDGs are
“not only perfect for providing a
framework for the actions in
place, but also for ascertaining
ways of broadening their impact
50 they may meet more than
one goal”. Here, we share some
actions taken by Montreal
Convention Cenfre (see right).

Source: JMIC — SDG report — 2020 — Palais des Congres de Montreal



Aligning company goals with the SDGs AN

#MEET4IMPACT

31

At #MEET4IMPACT, we practice what we preach. And
that's why we're proud to say that we contribute to a
number of the SDGs.

4 QUALITY
EDUCATION e are ensuring inclusive and
equitable quality education to the

- event industry about genemating,
measuring and communicating
social mpact

'I PARTHERSHIPS
FOR THE GOALS

‘We are creating a wide coalition of
business events and association

sector partners working towards
the SDExz

Aciivaly contribuging i 50Ga 4, B, 17 and 17 dosanT mean 2w werk ande hare. Our intentlian ke to
vl N Ose @nvd plde oUT SR - wiadl 20 cur cllants - io ba @ part of bullding @ bettar
world. Owr work @nd mathodslogy was grown uaing the UN S000 60 8 giobal fam sk

Source: #MEET4IMPACT website



DMO example of activities

Explore Edmonton —

Responsible Events Program

32

PROVIDING OPPORTUNITIES AND EXPERIENCES

$ZZ. TICKET DONATION - COMMUNITY
DAl orcanizATION (5)
. ’:::i: v

TICKET DONATION - STUDENTS ($)

g



Sustainability

Singapore's Commitment, in line with:

SUSTAINABLE
DEVELOPMENT @ GREEN PLAN

GLALS

Singapore Tourism Board (STB) and Singapore Association of Convention & Exhibition Organisers &
Suppliers (SACEOS) has sets out clear targets and strategies to raise sustainability standards across
Singapore’s MICE industry:

DITA] NURK AN
[CIMOMIE CRTWTE

Develop a set of sustainability standards by 2023 that the industry can readily apply and
aim to be internationally recognised by 2024

For all purpose-built MICE venues and 80% of SACEOS members to obtain internationally
or nationally recognised sustainability certification — or both — by 20252

For the Singapore MICE industry to start tracking waste and carbon emissions by 2023, to
reduce waste as aligned with the Singapore Green Plan by 2030 and achieve net-zero
emissions by 2050 in line with the national net-zero target®.

Source: Singapore Tourism Board website




Benchmarking and performance improvement

Global Destination Sustainability Index
GDS - Index

Climate, Energy and SDG Alignment

Emissions )
Corruption

Circularity and Waste
Diversity, inclusion and

Water equity

Air Quality Healthy, Safety and
Wellness
Transportation
Accessibility
Biodiversity

City Environmental City Social
Performance Performance

34

Hotels
Airport

Agencies (PCOs &
DMCs)

Restaurants
Venues

Academia

Supplier
Performance

CANIDN

Destination Strategy

Governance and
Reporting

Policy and Certification
Capacity Building

Measurement, Impact
and reporting

Marketing and
Communications

Accessibility

EIS G BT
Management

Source: Destination Canada website — courtesy of GDS Movement



Overall adoption in the Meetings Industry L‘[\Nﬂl]ﬂ"'
JMIC - SDG report — 2020

TOP SDGs FOR THE MEETINGS INDUSTRY

12 Gisiein
COMELNFTION
Across 43 submissions, SDG 12 29
Responsible Consumption and m
Production was most highly cited — by
a total of 2% case studies. These case 1? PAETHRSHDS
studies indicate leading practices in the R a—

areas of responzible resource use
(including procurement), and waste
management.

The next four SDGs in line
demonstrate that there are also clear
opportunities for the Meetings Industry
to strengthen Partnerships for the
Goals (SDG 17) to build Sustainable
Cities (SDG 11) and Communities
and take Climate Action (SDG 13).

while ensuring Decent Work and @
Economic Growth (SDG 8).
We will be sharing best practices over 3 TECENT WLEK AND
) ) ECOMIRE GRTHTH
these top five SDGs in the following

85

Source: JMIC SDG report 2020



Used for Events

'What were our goals?

NO
ICCA Congress 2019

GOOD HEALTH
POVERTY

QUALITY
AND WELL-BEING

GENDER
EDUCATION

EQUALITY
Houston, TX

Partner with charity “Start of Hope”
Make 2 donation from IOCA and rake funds by Sk
n.

Design 3 walkabie Congress.

Provide specific content on sustainabdiity in Imgrove and manage diversity of Speakers
Organise a Mindfuness Lounge. partnership with GDS-Index and Incredbie (gender balance; cultunl background ).
Ovrganice a Monday Moming Sk Run and Morning o g
Yoga. Organise a Universty program.
Provide more healthy mena chokces including 3 Organice Technical Tours (ie. Cancer Canter
Meatiess Lunch Space Port).

DECENT WORK AND 9 INDUSTRY. INNOVATIC
ECONOMIC GROWTH AND IN

RESPUNS
“r AL
DUNSUMPTIU
/\/’ AND PRI '
Best Cities ABance promoted “Incredle Impact” Integrate innovation frmiy Into Congress thema Provide modiity scooters Replace name badge with no plastic holder.
project. and programme
3

Reduce single use plastic and eliminate plastic
water botties
wa

Switch to use blodegracable cups for water
stations
IcCCA

Eliminate aimost all paAper through Mobie Event
P
1 3 CLIMATE

ACTION 14 Il_illEIFﬂW WATER 15 lI.'IIIII;EI..Iill"ll]'

17 PARTNERSHIPS
FOR THE GDALS

Lower Emissions by offering Ask Marriott & Hilton: to source
airport shuttles. Group

Select vendors with sustainable Raise awareness about the SDGs,
sustainable seafood Waste Management programs. and the importance of
transportation for tours. Organisa Use reusabls and biodegradable collaborating for sustainability
a walkable congress. cups. through keynote and sessions
Improve recycling bins &
36

compasting toilet facilities for
Halloween night.

Minimize Set and stage design
and wastage.

Source: ICCA Congress 2019 Sustainability report



Another events example with some of the more used
SDGs In meetings

EXAMPLE: GOALS & TARGETS FOR MEETINGS

—

5 QUALITY DECENT WORK AND

EDUCATION 8 ECONOMIC GROWTH

i B i

-

{TARGET 8-2] [TARGET 8-3

37

g



Where to start

Innovate Canada 2023

38

Aligning Actions With the SDGs

We chose to align with 12 of the 17 United Nations Sustainable Development Goals.

QUALITY
EDUCATION

|

DECENT WORK AND
ECONOMIC GROWTH

i

13 oor 14 o [ Gt
OB e &

I N N D UﬂT E BnNﬂ"ﬂ* POrléview

ADVANCED MAMUFA

CANIDN

Source: Destination Canada



Concrete actions

39

Aligning Actions With the SDGs

We are against food waste and support food distribution.

'@ et

GRILLE & BAR

Obsessively Local
Provided plated instead Confirmed the exact number of Located off-site meals at restaurants and
of buffet-style meals attending guests prior to each meal venues with the same goals, such as

Borealis Grille & Bar

Borealis Grille & Bar serves 80%-+ local food & beverages (and in the way “that food was
supposed to be"). The restaurant’s carbon emissions are offset through Anwaatin; it
conducts operational studies to reduce energy consumption, waste output and maintain
accountability; uses solar panels; provides no-waste takeaways, and converts fryer oil to
biodiesel, To date, over $1M has been fundraised for various community initiatives, and its
sustainability initiatives have been recognized externally through membership and
THINK GLOBALLY, publication.

EAT LOCALLY

G



40

Aligning Actions With the SDGs

We reduce plastic consumption and protect water.

. Provided safe drinking water in jugs and glassware instead of
individual single-use plastic bottles

. Gave each attendee a reusable water bottle at the beginning of
the event

. Removed single-use plastic items from client hotel rooms
(e.g. removed single-use coffee creamers; ensured the hotel uses
large, reusable toiletry bottles)

« Worked with our off-site venues to minimize use of single-use
plastic like straws and opt for glass or other reusable materials

We reduce our consumption footprint through measurement
and reduction practices.

« Encouraged our clients to dim, turn off and unplug lights in their
hotel rooms when not in use

. Hotel rooms were equipped with LED light bulbs

. Prioritized venues and restaurants using renewable energy such as
the Ken Seiling Waterloo Region Museum, a LEED Silver Standard
building

G0



Learnings

Incentive Canada Winter 2024 edition - plan

41

Recommended UN Sustainable Development Goals:

SDG 3 GOOD HEALTH AND WELL-BEING
SDG 3.4: By 2030, reduce by one third premature mortality from non- ——
communicable diseases through prevention and treatment and promote ECONOMIC GROWTH

mental health and well-being /1

SDG 8 DECENT WORK AND ECONOMIC GROWTH ‘I
o SDG 8.9: By 2030, devise and implement policies to promote sustainable
tourism that creates jobs and promotes local culture and products

17 Fomiesons

SDG 12 RESPONSIELE CONSUMPTION AND PRODUCTION
o SDG 12.5: By 2030, substantially reduce waste generation through
prevention, reduction, recycling and reuse

SDG 17 PARTNERSHIPS FOR THE GOALS
o  SDG 17.H: Encourage and promaote effective public, public-private and civil
society partnerships, building on the experience and resourcing strategies of
partnerships

CANIN



17 et

Applicable SDGs: P

Frovide nutritious meals using local, sustainably-sourced ingredients

Collaborate with vendors to prioritize vegetarian options

Collaborate with vendors to minimize food waste. Provide any extra food to the Banff
Food Rescue (or other program) to enable access to healthy foods and minimize waste

Provide safe drinking water served in jugs or glassware instead of plastic bottles
Locate the conference within smoke- and drug-free venues
Prioritize vendors implementing sustainable practices

Reduce carbon emissions by implementing a multitude of sustainable practices
across decor, food & beverage, venue selection and products used and consumed

Operate a digital registration process

Source: Destination Canada
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Our biggest challenge in this new
century is to take an idea that
seems abstract - sustainable

development - and turnitinto a
reality for all the world's people

— Kofi AAnnan —

AZ QUOTES




Cost Versus Sustainability

L



Images Speak Louder than Words

45



Inspiration for Future

Canadian Business Events
sustainability plan

Our Innovate Canada journey
Tips and tricks

More resources from our partners
across Canada

2 - f e J - < ” -~
% Vel 2 T z } <
ik GRS o8 o igit %_ i
Z i - b iy (o ]
. X ; , R -

- v | /N WA AYAY, avavw

& Kelowna
46 British Columbia e
»
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Takeaways and one
action item to
Implement

47




What Next

P

>
British*€olumbia




Contact Me

Virginie De Visscher

Executive Director, Business Events
Destination Canada

1-204-802-0920
devisscher.virginie@destinationcanada.com




THANK Y0U!
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