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http://www.facebook.com/share.php?u= http://budurl.com/SMSurvey
http://www.linkedin.com/shareArticle?mini=true&url=http://budurl.com/SMSurvey
http://twitter.com/home/?status=New+social+media+user+survey+report+from+SOCIALSTRAT!+ http://budurl.com/SMSurvey
http://socialstrat.org/surveys/
mailto:tbarkan@socialstrat.org
http://www.linkedin.com/in/terrancebarkan
http://twitter.com/tbarkan
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This distribution reflectsa
typical "Bell Curve”. When
col

ass s to

ide| embers are
leading or lagging in the use
of social media for
professional purposes.

These three categories;
"NotComfortable”, "Not Yet
Used" and "Do Not Use" are
all treated as "non-users" of
social media.
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